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Third Year B.Com. Degree Examinations 
October/November 2014 

Directorate of Distance Education 
COMMERCE 

(DCC280) MARKETING MANAGEMENT  
Time: 3 hrs]  [Max.Marks: 70/80 
 Instructions to Candidates:  

1. Students who have attended 30 Marks. IA Scheme will have to 
answer for total of 70 Marks. 
30 CAPÀUÀ¼À DAvÀjPÀ ¥ÀzÀÞwAiÀÄ°è §gÉzÀ «zÁåyðUÀ¼ÀÄ 70 CAPÀUÀ¼À ¥Àæ±ÉßUÀ½UÉ GvÀÛj¸ÀÄªÀÅzÀÄ. 

2. Students who have attended 20 Marks. IA Scheme will have to 
answer for total of 80 Marks. 
20 CAPÀUÀ¼À DAvÀjPÀ ¥ÀzÀÞwAiÀÄ°è §gÉzÀ «zÁåyðUÀ¼ÀÄ 80 CAPÀUÀ¼À ¥Àæ±ÉßUÀ½UÉ GvÀÛj À̧ÄªÀÅzÀÄ. 

3. Note: Q. No. (14 or 15) in Section-D is compulsory for 80 Marks 
Scheme only. 
80 CAPÀUÀ¼À ¹ÌÃ«Ä£ÀªÀjUÉ « s̈ÁUÀ-r £À°ègÀÄªÀ ¥Àæ±Éß À̧ASÉå 14 CxÀªÁ 15 PÀqÁØAiÀÄ. 

SECTION – A « s̈ÁUÀ – J 

I. Answer any TWO questions. 5 Marks each. 2 X 5 = 10 
AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. vÀ̄ Á 5 CAPÀUÀ¼ÀÄ. 

1. Define product. What are the product expectations? 
ªÀ̧ ÀÄÛ JAzÀgÉÃ£ÀÄ? ªÀ̧ ÀÄÛ«£À ¤jÃPÉëUÀ¼ÉÃ£ÀÄ? 

2. State the purposes of Sales organisation.  
ªÀiÁgÁl À̧AWÀl£ÉAiÀÄ GzÉÝÃ±ÀUÀ¼À£ÀÄß w½¹. 

3. Explain the MIS. 
MISC£ÀÄß «ªÀj¹. 

4. What are the advantages of Co-operative marketing?  
À̧ºÀPÁgÀ ªÀiÁgÀÄPÀmÉÖAiÀÄ C£ÀÄPÀÆ®UÀ¼À£ÀÄß «ªÀj¹. 

SECTION – B « s̈ÁUÀ – © 

II. Answer any THREE questions. 10 Marks each. 3 X 10 = 30  
AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. vÀ̄ Á 10 CAPÀUÀ¼ÀÄ. 

5. Explain the role of MRTPC in curbing the restrictive trade practice.  
MRTPC À̧A Ȩ́ÜAiÀÄÄ ¤§ðA¢üvÀ ªÁå¥ÁgÀ ªÀåªÀ̧ ÉÜAiÀÄ£ÀÄß ¤AiÀÄAwæ̧ ÀÄªÀ «zsÁ£ÀªÀ£ÀÄß «ªÀj¹. 

6. Explain the procedure of conducting market research.  
ªÀiÁgÀÄPÀmÉÖ À̧A±ÉÆÃzsÀ£ÉAiÀÄ «¢ü-«zsÁ£ÀUÀ¼À£ÀÄß «ªÀj¹. 
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7. Explain the nature and scope of sales management.  
ªÁå¥ÁgÀ ¤ªÀðºÀuÉAiÀÄ UÀÄt®PÀët ªÀÄvÀÄÛ CzÀgÀ ªÁå¦ÛAiÀÄ£ÀÄß «ªÀj¹. 

8. Explain the features of Hire purchases and installment purchases system.  
¨ÁrUÉ RjÃ¢ ºÁUÀÆ PÀAvÀÄ RjÃ¢ ªÀåªÀ̧ ÉÜAiÀÄ ®PÀëtUÀ¼À£ÀÄß «ªÀj¹. 

9. Explain the core concepts of marketing.  
ªÁå¥ÁgÉÆÃzÀåªÀÄzÀ ªÀÄÆ® s̈ÀÆvÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹. 

SECTION – C « s̈ÁUÀ – ¹ 

III. Answer any TWO questions. 15 Marks each. 2 X 15 = 30 
AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. vÀ̄ Á 15 CAPÀUÀ¼ÀÄ. 

10. Define sales promotion. Explain various types of sales promotion technique.  
ªÁå¥ÁgÀ ¥ÀæZÁgÀªÀ£ÀÄß ªÁåSÁå¤¹. ªÁå¥ÁgÀ ¥ÀæZÁgÀzÀ ««zsÀ vÀAvÀæUÀ¼À£ÀÄß «ªÀj¹. 

11. Define marketing research. State its characteristic features. Write the scope of 
marketing research.  
ªÀiÁgÀÄPÀmÉÖ ¸ÀA±ÉÆÃzsÀ£ÉAiÀÄ£ÀÄß ªÁåSÁå¤¹. CzÀgÀ UÀÄt®PÀëtUÀ¼À£ÀÄß w½¹. ºÁUÀÆ ªÀiÁgÀÄPÀmÉÖ 
À̧A±ÉÆÃzsÀ£ÉAiÀÄ ªÁå¦ÛAiÀÄ£ÀÄß §gÉ¬Äj. 

12. Explain the characteristics of consumer goods.  
§¼ÀPÉzÁgÀgÀ À̧gÀPÀÄUÀ¼À UÀÄt®PÀëtUÀ¼À£ÀÄß «ªÀj¹. 

13. What are industrial goods? Explain the various types of industrial goods.  
PÉÊUÁjPÁ À̧gÀPÀÄUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ? EªÀÅUÀ¼À ««zsÀ ¥ÀæPÁgÀUÀ¼À£ÀÄß «ªÀj¹. 

SECTION – D « s̈ÁUÀ – r 

Note:-  Compulsory question for 80 Marks scheme.  
À̧ÆZÀ£É:- 80 CAPÀUÀ¼À ¥Àæ±Éß¥ÀwæPÉUÉ EgÀÄªÀ PÀqÁØAiÀÄ ¥Àæ±ÉßUÀ¼ÀÄ. 

Answer any ONE of the following questions. 10 Marks each.  
AiÀiÁªÀÅzÁzÀgÀÆ MAzÀÄ ¥Àæ±ÉßUÉ GvÀÛj¹. vÀ̄ Á 10 CAPÀUÀ¼ÀÄ.  1 X 10 = 10 

14. Explain the characteristics of agricultural input marketing.  
PÀÈ¶ §¼ÀPÉAiÀÄ À̧gÀPÀÄUÀ¼À ªÀiÁgÀÄPÀmÉÖAiÀÄ UÀÄt®PÀëtUÀ¼À£ÀÄß «ªÀj¹. 

15. Define marketing management. Explain the various functions of marketing 
management.  
ªÀiÁgÀÄPÀmÉÖ ¤ªÀðºÀuÉAiÀÄ£ÀÄß ªÁåSÁå¤¹. ºÁUÀÆ CzÀgÀ PÁAiÀÄðUÀ¼À£ÀÄß «ªÀj¹. 

 
** * * * ** 


