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Third Year B.Com. Degree Examinations
October/November 2014
Directorate of Distance Education
COMMERCE
(DCC280) MARKETING MANAGEMENT
Time: 3 hrs] [Max.Marks: 70/80
Instructions to Candidates:

1. Students who have attended 30 Marks. IA Scheme will have to

answer for total of 70 Marks.
30 CAPUY; DAVJP ¥zwAii° 8§gz «zAay6U1/4A 70 CAPUY: ¥£lU¥U Gvj, ialzh

2. Students who have attended 20 Marks. IA Scheme will have to
answer for total of 80 Marks.
20 CAPUY: DAVjP ¥zwAil® 8gz «zAydUvA 80 CAPUY: ¥+HUkU Gvj iaizi.
3. Note: Q. No. (14 or 15) in Section-D is compulsory for 80 Marks
Scheme only. , ] A
80 CAPUY ThA«hE@jU « "AU-r £°gia ¥4 ASi 14 Cx@A 15 PghAil.
SECTION - A « AU =T

l. AnSV\Ker any TWO cllzestlons 5 Marks each. 2X5=10
AiiARizAzgE Jgqh ¥£HU%U Gvjt. v A 5 CAPUY

1. Define product. What are the product expectations?
a | JAZgAEA? & j«E ojAPUYAER?

2. State the pu oses of Sales organisation.
AjAghl [ AWILEAIR GZA+UVEN wi,

3. Explain the MIS.

MISCEN «&j1.
4. V\‘/Dr}?; are the advantages of C10 OFergtlve marketing?
g 2iAgiPmAIA CEAPERUYEN «
SECTION-B «AU -0
. Answer any THREE questions. 10 Marks each. 3X10=30

AiiAdlzAzglE 2iEgh ¥HUBU GVjL. v A 10 CAPUYA

5. Explain the role of MRTPC in curbing the restrictive trade practice.
MRTPC A, AiM o8B8ACY 2A¥Ag 22 AIMEN cAilAw, AR «ZAEREN «2j1,

6. Explain the procedure of conducting market research.
RjAgPm | A+EAZEAIL «C-«ZAEUYEN «2j1.
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7. Explain the nature and scope of sales management
a¥Ag o23°uAil UMERPTE Rivi Czg AT AIER «2j1,

8. Explain the features of Hire purchases and installment gurchases system.
"ArU RJAC CAUE PAVA RJAC 22 ik ®PEUVER «

9. gélaln the core concepts of marketing.
AgAAZRAZ PAER AV CA+ULEN «2j1

SECTION-C « AU -1

1. Ansvxﬁer any TWO questions. 15 Marks each. 2X15=30
AiiARizAzgZE Jggh ¥HUWU Gvjt. v A 15 CAPUYA.

10. Define sales promotion. Explain various types of sales promotion technlque
ap¥hg ¥ZAgREN 2ASAnT, ak¥Ag ¥ZAgz ««z VAVUYEN «2j1,

11. Define marketing research. State its characteristic features. Write the scope of

marketing research. ) ) ) o
AjAgiPm ~ | A+EAZEAIAEN 2ASA1l, Czg UME®PEUY%EN whl. ©SAUE 2iAgiPm

,AﬂEZ\zEAuA aj v AIAER 8g—ij.

12. Explain the characteristics of consumer goods.
8YPzAgg .gPAUY: ULE®PTUYEN «2j1.

13. What are industrial goods’7 Eé)laln the various types of mdustrlal goods.
PIUAJPA  gPIUYA AilA2al? ERUY ««z ¥PAQUYZEN «2j1

SECTION-D <A -r

Note:- Compulsory question for 80 Marks scheme.
JEZE:- 80 CAPUY:, ¥+¥wPU Egha PAAIA ¥+UYA,

Answer any ONE of the following questions. 10 Marks each.
AiiARlzAzg/E MAZA ¥+HU GvjL. v 4 10 CAPUY 1X10=10

14. Explaln the characteristics of agricultural input marketlng
P 8YPAIA _gPAUY% 2iAgAPmAIA UMERPEUYEN «2j1.

15. Define marketing management. Explain the various functions of marketing

management.
AjAghPm 023°uAilEl 2ASAn1, CAUE Czg PAAIMBUYVEN «2j1.
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